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16 Days to THRIVE: Challenging Violence Against
Racialized Women and our Communities will happen
from November 25 to December 10. It celebrates the

global campaign, 16 Days of Activism Against
Gender Violence. Visit www.metrac.org/programs/

safe/thrive.htm to for a list of events and to find out
how you can participate in the 16 Days to THRIVE

t-shirt design contest.

16 Days to THRIVE
METRAC staff and volunteers are working to build
upon these elements and make them strong; by sharing
personal experiences, news, facts, and different
perspectives on important topics related to violence
and oppression, we hope to do this in an organic way
to engage diverse readers and communities in a holistic
way.

Visit Megaphone Diaries and participate in the dialogue at
metrac.wordpress.com.

“Here comes everybody”: Web 2.0

In Here Comes Everybody: The Power of Organizing Without
Organizations, Clay Shirky discuses “Web 2.0”, a blanket
term to describe new web applications such as Twitter,
Flickr, Facebook, and Blogger that are user-centered
and facilitate interactivity, information-sharing, and
collaboration. He notes that Web 2.0 has transformed
communication from the familiar one-on-one and one-
to-many to “many-to-many”. Intrigued by the potential
this presents for social change, we interviewed Monica
Hamburg and Peter Deitz. Monica is a writer and
social media evangelist who investigates how online
technology connects people and helps them do
business. She was a contributor to One Degree, an online
digital marketing magazine, and is the author of
YourDoseofLunacy.com. Peter is Founder and
Executive Director of Social Actions, a global network
of organizations and online platforms making the
internet more philanthropic, creative, and participatory
- it helps ensure that browsing the web is full of
meaningful opportunities to take action on causes
people care about.

“Web 2.0 makes connecting and distributing
information infinitely easier,” Monica says. The new
tools can “encourage people to pass on items they are
passionate about which can lead to others promoting
your event and cause seamlessly.” Peter notes that Web
2.0 has caused organizations to begin breaking with the
tradition of viewing their programs at the center of
creating positive impact. “Organizations are now
putting people at the center of their impact, whether
they are donors, beneficiaries, volunteers, or casual
supporters.” With respect to gender-based violence,
Monica notes that Web 2.0 can give voice to those who

experience violence and allow others to understand
they are not alone. “But it’s not magic,” she warns.
Effort needs to be put into using Web 2.0 effectively, as
was the case for old forms of organizing and
mobilizing. In his book, Shirky addresses the fact that
for every widely-accessed blog or wiki and for every
highly engaged user, hundreds and perhaps thousands
are not. We shouldn’t get trapped in the excitement -
successful information sharing, collective action, and
“many-to-many” communication takes real work.

Nonetheless, great potential lies in Web 2.0 tools to
engage people in challenging violence against women
and girls, because they boost sharing of stories. “Who
is affected?” Monica asks. “What is happening? I think
this is particularly effective when it comes to a
misunderstood issue.” Peter also notes that Web 2.0
provides mechanisms to deepen the engagement of
people who already care about the issues. “I would
encourage the advocates for awareness and action on
gender-based violence in Canada to use Web 2.0 to link
up the people who already are concerned and affected.”
In addition to story sharing, he also refers to “network-
weaving” to help create many points of engagement
for different people. “It’s probably more effective to
find out who already cares about this cause rather than
initially trying to recruit allies,” Monica confirms. She
suggests that searching the web for who is already
speaking to the issue of violence against women and
girls should be the first step. Finally, Monica offers wise
advice in a context where many of us are struggling to
keep up with and understand new technologies.
“Remember, social media isn’t about the tools. It’s how
you use those tools.”


